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Application for At-home Care
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Improves their quality of life || * More intimate with patients
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> Home-visit treatment is a main part of At-home Care
* How to inform the public about
“Narrative Book Akita”

3. Suggestion <Contents>

1. Introduction of “Narrative Book Akita”
A new information magazine for At-home Care 2. Information about At-home Care

Improving At-home Care is a key to preparing
medical care in Akita for the future
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~Good information for elderly people’s narratives~ ®

* Get useful information at no cost

* Clear understanding of At-home Care

<System> People
@Prlnt as a free paper in Akita
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=) Relieve some anxiety

Medical * Make use of experience
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Sponsors

4. Conclusion . Cover operating costs Better At-home Care
Creating » . with
“e-HaNaShi” “Narrative Book Akita”

Inform the public about »
"Narrative Book Akita"




