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要約は各校がフォームに提出したまま掲載しております。
The outline is reprinted as it was submitted from each school.

現在、日本の高校生の二人に一人が孤食の状況にあることを
知っていますか。コミュニケーション機会の減少による社会
性・協調性の欠如、栄養の偏りなどの問題が起こっていま
す。私たちKO-SCHOCK5は、孤食問題に取り組む企業であ
るキューピー株式会社に実際に訪問しました。このポスター
では、キューピーで働く方々のお話をもとに、「子供・高齢
者・個人」の3つの観点に分け、"3K"として解決策を掲げま
した。

Did you know that one in two Japanese high school students 
have dinner alone? Solitude eating can lead to problems such 
as lack of sociability caused by less communication with oth-
ers, as well as imbalanced nutrition. We, KO-SHOCK5 investi-
gated the problems that associate with eating alone. To 
achieve this goal, we visited Kewpie, one of the most famous 
corporations in Japan that works on food issues, to gain infor-
mation and a business point of view. In this poster, we suggest 
"3K", which stands for the Japanese translation of children, the 
elderly, and individual, as a solution to reduce solitude eating.

独りで食べているそこのあなた！
KO-SHOCK5と一緒に孤食をなくそう！

How to address the undermined issue of 
eating alone

⼤妻中野高等学校 Otsuma Nakano High School

SDGsウォッシュとは何か知っていますか？この質問にイエス
と答える者は少なかった。私たちはこの現状からSDGsウォッ
シュを対策することへの社会的意義を見出した。これまでは
注意を訴えるイラスト作成、大企業の取り組みの調査、イン
タビュー等を行ってきた。消費者に向けては認知度の向上
を、企業に向けてはSDGsへの取り組みの改善の提案行い、
本当の意味でのSDGsの実現を目指している。

According to our preliminary survey, there were few people 
who knew about the SDGs Washing. Following this situation, 
we found the social significance in addressing the SDGs 
Washing.
We have created illustrations calling attention to the SDGs 
Washing, surveyed the initiatives of large companies, and 
conducted some interviews. Our goal is to achieve the SDGs 
in the true sense of the word by raising awareness among 
consumers and offering suggestions for companies in order 
to improve their SDGs initiatives.

それ、ホントにSDGs？
Examine, Notice, and Diffuse the Ausenticity of 
SDGs.
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