Using Menstruation Education to
Overcome Taboo ConsSciousness

Approaches to Promoting Menstrual Understanding
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Abstract: Currently, the problem of people refraining from purchasing menstrual products due to shame about menstruation is
considered problematic. Therefore, this study will conduct an awareness survey on menstruation to identify the causes of the taboo
view of menstruation. By providing opportunities for both men and wWomen to learn about menstruation, | believe the understanding of

menstruation Will be promoted, lLeading to a society in Which women can play an active role in society.
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Reference: Plan International (2021) Survey of Japanese Youth Women's Attitudes Toward Menstruation
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Reference :  Ministry of Education, Culture, Sports, Science
and Technology Guidance on Sexuality in Schools

Lack of knowledge about menstruation 56%

think menstrual education is accessible.55%

want to learn more about menstruation. 76%
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Conducting events based on New Zealand sex education
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RESPONSE
Awareness of | was glad that this was a good
opportunity to learn about

menstruation, as | had previously

| learned Even though | should have

experienced menstruation before,
| was learning about it for the

new knowledge. menstruation changed.
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Plan International (2021) Survey of Japanese Youth Women's Attitudes Toward Menstruation

first time.

thought that it was taboo to learn
about organizing.
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NEW PRODUCT : MENSTRUAL LIFE BOARD GAME )
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| plan to develop content that makes
menstruation relatable and fun to learn
about by likening the journey from the
first period to menopause to a life game.
This development will be carried out with
funding from the project department and
advice from the general incorporated
association, Sowlege.
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