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Is Hawaii a “paradise” for all people?

Background

Does the current Hawaiian tourism system provide a “paradise” for all people? This research focuses on “Native Hawaiians” (NH) who have
been forced to live in an environment that can hardly be called “paradise”. Furthermore, it especially looks at social problems occurring
behind the scenes of the “paradise” that is a part of Hawaii. The research also analyzes current tourism systems from various perspectives
and proposes a new structure of tourism for Hawaii to become a “true paradise” for all people.

Issues facing Hawaii
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Local Hawaiian Tourism (LHT) structure
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The philosophy is to foster awareness of these issues, particularly among students, and to change their view of Hawaii. The form of tourism
that allows Native Hawaiians to conduct their own tourism business is named Local Hawaiian Tourism (LHT).

CONCLUSIONS

- Efforts should be made to develop young travelers through overseas school trips, so that consumers will change their mindset.
When they become adults and travel abroad with their own funds, they will become aware of sustainable tourism. This will
transcend generations. It is important to establish a system for tourism education through cooperation between companies in the
tourism industry, schools, and local Hawaiians.

- In addition, a new form of tourism in Hawaii called “Local Hawaiian Tourism (LHT)” will create jobs for native Hawaiians and
spread the ancient culture and history of Hawaii. The establishment of this new form of tourism will not only bring students to
Hawaii as a new school travel destination and create awareness among future tourism consumers but will also create a new “view
of Hawaii” that will lead to the world’‘s attention to “Native Hawaiians”. These efforts are expected to enhance the social status of
Native Hawaiians and Hawaii to create a “true paradise” for all people.
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