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A1 Hokkai-Gakuen Sapporo High School

1994

We researched mental health education in Rwanda and Japan 
and discovered that many students in Japan have worries but 
find it difficult to express their true feelings. In contrast, people in 
Rwanda have overcome the trauma of the 1994 genocide by 
openly sharing emotions through discussion and movement. 
Inspired by this, we created a card game that helps people talk 
about their worries in a relaxed and enjoyable way. We hope our 
game will encourage students to express their emotions more 
freely and support better mental health education in Japan.

Education to Enhance the Mental Health of 
Japanese Students

A2 Kunori Gakuen High School

This research examines whether the cancellation of the Kuriko 
Mountain Wind Power Project was a reasonable decision. 
Drawing on global decarbonization efforts such as the Paris 

it investigates public opinions, environmental and economic 
impacts, and issues raised at public meetings to explore the 

renewable energy.

Was the cancellation of the Kurikoyama Wind 
Power Project a reasonable decision?

A3 Saitama Prefectural Urawa Girls' Upper Secondary School

We focus on Laos because the educational gap, a human rights 
issue, is widening between ethnic minorities and the majority 
population. By reading academic papers and interviewing 

preservation. Colonial powers once forced their colonies to use 
only specific languages. Language is not just for communication; 
it shapes power and identity. Therefore, we thought that saving 
endangered languages also means saving the culture of the 
people who speak them. With this concept, we found it important 
to think about the previous system.

Words on the Verge of Disappearing Minority 
Languages and Human Rights in Laos

A4 Otsuma Nakano Junior & Senior High School

SNS

Our research found a clear connection between consumer 
awareness and fair trade purchasing behavior when comparing 
Japan with other countries. In Europe and the U.S., educational 
programs and accessible systems promote higher awareness 
and more frequent purchases. In Japan, however, low 
awareness, high prices, limited availability, and lack of 
information hinder consumer engagement. Interviews revealed 
that greater awareness?especially among Europeans?leads to 
broader and more ethical product choices. To promote fair trade 

through education, social media, and a stronger sense of ethical 
responsibility.

Fair Trade? Let's Make It Trendy!


