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E1 Miyagi Prefecture Kesennuma High School

464
Do you know the issue of food waste? It is said that about 4.64 
million tons are discarded in Japan today. Making the most use 
of unsalable food products can significantly contribute to solving 
the problem. My curiosity about animals has inspired me to 
create snacks that both people and dogs can eat safely. This 
idea will promote local production for local consumption, which is 
certain to help reduce waste.

Producing snacks to use unsalable products from 
Kesennuma

E2 Ibaraki Prefectural Katsuta Secondary School

New life in a foreign country: language barrier, cultural 
differences. To help exchange students overcome these 
challenges and have a fulfilling school life, we started our tutor 
system where Japanese students themselves support exchange 
students. We implemented some daily support such as sharing 
information and counselling in English, and held cultural 
exchange events after school. Through these activities, we tried 
to create an environment where exchange students could enjoy 
their lives comfortably. At the end, students gained deep 
friendships, rather than just being tutors or students. We want to 
spread this tutor system to high schools all around Japan.

~ ~
School Life With Everyone ~Tutor System Of the 
students By the students For the students~

E3 Kosei Gakuen Girls' Senior High School

As urbanization continues to expand in Japan, the connection 
between people has faded, and problems such as isolation have 
become increasingly apparent. We focused our research on 
Chitose Karasuyama, the town our school is located in, and 

another. In addition, we studied the culture of communal 
togetherness in Hin Lad Nai, a village in northern Thailand, to 
understand how they prevent isolation of its residents. Drawing 
from these findings, we will propose ways to make Chitose 
Karasuyama a town that welcomes you back.

Reweaving the Urban Fabric:
Lessons from Hin Lad Nai

E4 Tokyo Gakugei University International Secondary School
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Our research found a clear connection between consumer 
awareness and fair trade purchasing behavior when comparing 
Japan with other countries. In Europe and the U.S., educational 
programs and accessible systems promote higher awareness 
and more frequent purchases. In Japan, however, low 
awareness, high prices, limited availability, and lack of 
information hinder consumer engagement. Interviews revealed 
that greater awareness?especially among Europeans?leads to 
broader and more ethical product choices. To promote fair trade 

through education, social media, and a stronger sense of ethical 
responsibility.

Developing Educational Material to Promote 
Geological Disposal in Secondary Education


