Farmers’ Markets and Education

. . Kobe Municipal Fukiai High School
Present Situation W

* Now, the number of farmers’ markets has decreased from 2019 in Japan.
* Farmers’ markets account for 51% of total revenue of agriculture in Japan.(not including supermarkets)

(Ministry of Agriculture, Forestry and Fisheries, 2023)

The Problem happening now }
The kinds of issues:
51.4% decline in revenue
46.4% decline in customer number
30.6% aging customer base

Need to get more
customers

(Organization for Urban-Rural Interchange Revitalization, 2018)

What can be done to increase the number of customers at farmers’ markets

in the future through cooperation between schools and farmers’ markets?
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Past Measures
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