
Farmers’ Markets and Education

Kobe Municipal Fukiai High School

・Now, the number of farmers’ markets has decreased from 2019 in Japan.
・ Farmers’ markets account for 51% of total revenue of agriculture in Japan.(not including supermarkets)

(Ministry of Agriculture, Forestry and Fisheries, 2023)

It is important for children to make connection
         with farmers’ markets.
                    Needs of Agricultural Experience

Many people who are in their 20s do not want to 
        buy products compared to other ages. 
                  Low interest among young people

Data & Analysis

The Problem happening now
The kinds of issues:
   51.4% decline in revenue
   46.4% decline in customer number
   30.6% aging customer base                                                 

What can be done to increase the number of customers at farmers’ markets 
in the future through cooperation between schools and farmers’ markets?

Future Initiative: Want to Buy Products Directly from
                               Farmers’ Markets                 (n=2000)

Farmers’ Markets and Childhood Memory

Make good memories during 
childhood.

Interest in farmers’ markets is 
created.

Interest remains after growing.

(Hatakeyama, M and Takaoka, A, 2022)​(Japanese Finance Corporation, 2023)

 

1 2

References

・Hatakeyama, M & Takaoka, A. (2022).都市近郊型の農産物直売所に対する若者層の消費者ニーズと潜在的貢献性 [Young Generation’s Customer Needs and Potential Contribution to Farmers’
    Markets in Suburban Areas]. Google scholar. 01_Masato HATAKEYAMA,Asumi TAKAOKA.pdf
・Japanese Finance Corporation, (2023, January). 消費者動向調査 [Consumer Confidence Survey]. JFC. topics_230307b.pdf
・Ministry of Agriculture, Forestry and Fisheries. (n.d.). 用語の解説 [Glossary]. MAFF. 6zisangyou.pdf
・Ministry of Agriculture, Forestry and Fisheries. (2025, July 4). ６次産業化総合調査 [Comprehensive Survey on Sixth Sector Industrialization]. MAFF. 6次産業化総合調査：農林水産省
・Ministry of Education, Culture, Sports, Science and Technology. (2002, July).地域と学校が連携して取り組む子ども農業・農村体験活動ハンドブック（学校活動編） [Handbook for Children’s
    Agricultural and Rural Experience Activities: A Collaborative Effort Between Communities and Schools(School Activities Edition)]. MEXT.地域と学校が連携して取り組む子ども農業・農村体験活動
   ハンドブック（学校活動編）：文部科学省
・Organization for Urban-Rural Interchange Revitalization. (2018, July).全国農林水産物直売所・実態調査から見える直売所の今と野菜販売 [The Current State of Farmers’ Direct Sales Outlets and Vegetable Marketing
    Insights from the Nationwide Survey on Agricultural, Forestry and Fishery Direct Sales Outlets]. ALIC.全国農林水産物直売所・実態調査から見える直売所の今と野菜販売-2018年7月

        School Farmers’ Markets Project for Elementary School and University
Suggestion

Past Measures 

Online Interview
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Minami Innai Elementary School × Oita University
・Experience farming together

Benefit: Reduce burden of farmers
                Protect safety of pupils

Tomiai Elementary School

・Have agricultural lessons through a year
Benefit: Get knowledge about farming
                Create interest in local farming

Grow student-teachers Produce crops with
farmers

Branding of products Hold School Farmers’ 
Markets Day・JA introduce farmers 

    to the University
・University students learn the
     way to grow and sell 
     crops from farmers

・University students and
    elementary school students
    help farmers produce crops
・JA spread through 
    social media

・Give flyers to customers
⇒where and which 

        ones you can choose 
        to buy at everyday

・Make original package
・Consider unique name
・Get added value 
    for locals

Present Situation

(Organization for Urban-Rural Interchange Revitalization, 2018)

Need to get more 

customers 


